[image: image1.wmf]
News release: Thursday, March 4th, 2010
EventIMPACTS TOOLKIT LAUNCHED AT 2010 LEGACY LIVES CONFERENCE:
Industry partners unveil groundbreaking evaluation guidelines for major events
UK event industry experts today, Thursday, March 4, unveiled eventIMPACTS, the first toolkit of its kind for the UK, at the annual Legacy Lives conference in London.  eventIMPACTS provides guidelines for the evaluation of social, economic, environmental and media related impacts associated with staging major sporting and cultural events and aims to help create an industry standard in evaluating the impact of events.

The toolkit has been created by UK Sport, VisitBritain, EventScotland, the London Development Agency, the North West Development Agency, Yorkshire Forward and Glasgow City Marketing Bureau.  It can be downloaded at www.eventimpacts.com and is targeted primarily towards event owners, funders, sponsors and event industry employees across the UK.
Speaking at the launch today in London, Liz Nicholl OBE, Chief Operations Officer at UK Sport, said: “UK Sport is proud to have led the eventIMPACTS project, working in collaboration with six other public funding bodies to broaden and standardise how the industry measure the impacts of major events.  eventIMPACTS ensures that event organisers can freely access the support and guidance necessary to measure and evidence the significant benefits that we know flow from hosting major events.  We hope eventIMPACTS will encourage a collective industry-wide commitment to improve the assessment of events in order to determine return on investment.”
The development of the toolkit was underpinned by a pilot research project focusing on six events that were held in the UK in summer 2008: IRB U20 Rugby World Championship in Wales, Edinburgh International Film Festival, World Pipe Band Championships and Piping Live!, both in Glasgow, BUPA Great Yorkshire Run in Sheffield, Tour of Britain Finale from Blackpool to Liverpool and the London Freewheel cycle event. 
The UK is home to one of the world’s strongest event industries which works to bid for and sustain a portfolio of world class events and to harness the benefits generated from impacts such as media coverage and heightened international profiling of visitor destinations to social change within local communities and the promotion of environmentally sustainable practices in event management.  Accurate measurement of these benefits is vital to the ongoing success of the UK’s events industry.
Paul Bush OBE, Chief Operating Officer at EventScotland, Scotland’s national events agency which worked on the Toolkit development, said: “Working towards the creation of an industry standard for major event impacts is hugely important for the continued development of the UK’s events industry.  When we understand the benefits and their value, we can better measure the industry as a whole and harness its power for the advancement of the economy, the environment, our international profile, our position as a tourism destination and for long term social change.

“This is a real milestone for the UK’s events industry and demonstrates industry leaders working together in partnership to secure the long term future and success of major events.”

The eventIMPACTS toolkit offers advice and guidance on how to go about measuring the impact of events and why this is so important for the industry.  eventIMPACTS also shows how the toolkit works through detailed case studies and offers advice for events of all sizes and types.

Simon Mills, Head of Business Visits & Events at VisitBritain, Britain's national tourism agency said: "We are delighted to be a partner in the research and delivery of eventIMPACTS. International event visitors to Britain represent a significant proportion of the overall value of the inbound tourism benefits and the creation of this online toolkit will provide a greater understanding of events as a driver of the visitor economy."
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For further information on the eventIMPACTS toolkit or to arrange interviews please contact:
Sharon McKinley at EventScotland

Tel: 0131 472 2286

Mobile: 07795541608

Email: Sharon.mckinley@eventscotland.org
Notes to Editors:

EventScotland is the national events agency.

EventScotland is working to make Scotland one of the world’s leading event destinations. By developing an exciting portfolio of sporting and cultural events EventScotland is helping to raise Scotland’s international profile and boost the economy by attracting more visitors. 

For further information about EventScotland, its funding programmes and latest event news visit EventScotland.org
UK Sport

UK Sport’s World Class Events Programme distributes approximately £3.3 million of Lottery funding each year to support the bidding and staging costs of major events on home soil, as well as providing specialist support to organisers. Events are supported primarily based on their likely performance impact, but the broader impacts of events are also examined, to maximise the wider sporting, social, cultural, economic and environmental benefits, as well as sporting performance and legacy. 

More than 60 events across 30 sports will be supported from 2010 until the London 2012 Olympic and Paralympic Games. These competitions will attract around 17,000 athletes and provide opportunities for 13,000 officials and volunteers to gain important experience and develop key skills ahead of London 2012. More information can be found at www.uksport.gov.uk 
VisitBritain
 For further information, please contact:
Mark Di-Toro, VisitBritain Press Officer on 020 7578 1098 
Notes to Editors
VisitBritain is responsible for promoting Britain as a world class tourist destination and for developing the UK’s visitor economy. It has representatives in 35 countries around the world and has expanded into India, China, throughout Eastern Europe and Southeast Asia

Every year 17 million visits are made by international consumers to the 46 websites that make up VisitBritain’s global family of websites, www.visitbritain.com, which together provide information in 26 different languages.

VisitBritain is a Non-Departmental Public Body whose prime sponsor is the Department for Culture, Media and Sport.

 Glasgow City Marketing Bureau is the official destination marketing organisation (DMO) for metropolitan Glasgow.  It is engaged in national and international activity comprising: development and implementation of the city branding campaign Glasgow: Scotland with style; event creation, attraction, management and marketing; conventions, incentives, meetings and exhibition sales; accommodation bookings, public relations and optimisation of the website: www.seeglasgow.com 
