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**Strictly Embargoed until 00.01hours GMT, Monday, 2nd August**

MTV BRING DIDDY’S NEW COLLECTIVE – DIDDY-DIRTY MONEY TO GLASGOW, SCOTLAND FOR FIRST EVER UK SHOW 
A WORLDSTAGE GIG – MTV CRASHES… GLASGOW

LIVE AT THE OLD FRUITMARKET IN PARTNERSHIP WITH EVENTSCOTLAND AND GLASGOW CITY MARKETING BUREAU
London, 2nd August 2010- MTV CRASHES… GLASGOW on September 29th headlined by global superstar Diddy’s new collective; Diddy – Dirty Money.  This exclusive free concert will take place at The Old Fruitmarket, Glasgow; fans can apply for free tickets online at www.mtv.co.uk/crashesglasgow. 
The show will be filmed as a MTV Worldstage and broadcast via MTV channels in 161 countries and over 640 million households as part of MTV’s global Friday night live music programming.

In Diddy’s first UK concert in over 5 years, fans will have the first opportunity to watch Diddy-Dirty Money perform tracks from the yet to be released album “Last Train To Paris” as well as the hit single “Hello Good Morning”, plus classic Diddy tracks. 

Diddy-Dirty Money say "We cannot wait to bring the Diddy-Dirty Money movement to Glasgow. Diddy-Dirty Money definitely know how to get the party started!"
With over 75 million albums sold worldwide and 3 Grammy wins, Diddy has teamed up with singer/songwriters Dawn and Kalenna to create the new super-group Diddy-Dirty Money.  Together, this musical trio, infused with formidable singing, song writing and production talent have created a new sound: ‘Train Music,’ an electro-hip hop soul funk experience. Joining Diddy behind the microphone are singer/songwriters Dawn Richard, a founding member of the platinum-selling girl group Danity Kane and Kalenna, whose burgeoning songwriting career has led her to work with a long list of music industry luminaries. 
Working in close partnership, MTV, Glasgow City Marketing Bureau and EventScotland will develop a 2010 exclusive, bespoke night of music; hosted by the world’s number one youth brand, bringing one of the world’s top artists to Scotland and reinforcing Glasgow’s style credentials to a global audience.  

Kerry Taylor, Senior Vice President Content & Creative, MTV Networks UK & Ireland said: 

“Glasgow is the ideal destination for MTV Crashes... The city’s legendary venues and thriving music scene have already led to Glasgow being hailed as ‘Europe’s secret capital of music’ by Time Out and combining that with the unprecedented kudos that the MTV brand delivers will make this a gig to remember! 

“We’ll be living up to the MTV brand by choosing Diddy – Dirty Money who will no doubt help us ‘crash’ the city of Glasgow on September 29th and turn it into one big party for the people of the city.”
Councillor Gordon Matheson, Leader of Glasgow City Council and Chair of Glasgow City Marketing Bureau, commented:

“GCMB has worked in partnership with MTV and EventScotland over the past 18 months and are delighted that this ‘Triple A’ American star has been secured for Glasgow.

“Having an act of the magnitude of Diddy – Dirty Money performing in Glasgow not only represents a major coup for the city but also reinforces its style credentials.

“MTV’s global reach, combined with Glasgow’s cutting-edge reputation, will ensure that the city is highlighted to a world-wide audience and its music pedigree showcased on the international stage.”

Paul Bush OBE, Chief Operating Officer, EventScotland added:

“EventScotland is delighted to be working with MTV and GCMB to bring MTV Crashes…Glasgow to Scotland in September.

“This exclusive and unique concert plays an important part in our international cultural calendar this year and will show what Scotland has to offer as the perfect stage for major events.

“The exposure and popularity of MTV, Sean ‘Diddy’ Combs and Diddy – Dirty Money around the world gives us the opportunity to host music fans and guests from overseas and reach out to new audiences through the expansive television and media coverage that the event will garner.” 
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Notes to Editors
1. About MTV Networks UK & Ireland
MTV Networks is the largest television network in the world and a leading creator of programming and content across all media platforms. MTV Networks' brands are seen globally in 642 million households in 163 countries and 34 languages via 168 locally programmed and operated TV channels and more than 400 digital media ptroperties.  The company's diverse holdings also include interests in television syndication, digital media, publishing, home video, radio, recorded music, licensing & merchandising and two feature film divisions, MTV Films and Nickelodeon Movies. 
MTV Networks UK & Ireland operates 3 channel groups – Comedy, Kids and Music. Our ten branded music and entertainment channels comprise of MTV, MTV+1, MTV Rocks, MTV Classic, MTV Shows, MTV Hits, MTV Dance, MTV Base, VH1 and VIVA. They feature the best in music alongside popular shows such as Pimp My Ride, The Hills, Laguna Beach, My Super Sweet 16, Punk'd and Cribs. MTV Networks’ music channels are available on Sky, Virgin Media and Freeview.
Comedy Central and Nickelodeon in the UK are part of the MTV Networks International portfolio of channels through joint ventures with BSKYB.  In addition, MTV Networks is a pioneer in digital media, winning awards for its interactive and online services, as well as being the first media company to offer made-for-mobile 3G video content.
MTV Networks is a unit of Viacom Inc. (NYSE: VIA, VIA.B).
2. About Glasgow City Marketing Bureau

is the official destination marketing organisation (DMO) for metropolitan Glasgow.  It is engaged in national and international activity comprising: development and implementation of the city branding campaign Glasgow: Scotland with style; event creation, attraction, management and marketing; conventions, incentives, meetings and exhibition sales; accommodation bookings, public relations and optimisation of the website www.seeglasgow.com 
3. About EventScotland 

EventScotland is the national events agency. EventScotland is working to make Scotland one of the world’s leading event destinations. By developing an exciting portfolio of sporting and cultural events EventScotland is helping to raise Scotland’s international profile and boost the economy by attracting more visitors.  For further information about EventScotland, its funding programmes and latest event news visit www.EventScotland.org  
 
